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Introduction

This project has been designed on the premise that the attitudes of many Black men to
screening for prostate cancer present enormous barriers to the control of the disease among
Blacks. The objectives of the project are a) to explore the prevailing attitudes toward prostate
cancer screening among Black men in the Cape Fear region of North Carolina b) to determine the
comparative effectiveness of a one-time presentation of information advocating prostate cancer
screening to that of repeated presentations of the message, and c) to determine the characteristics
and impact of the agent of information delivery on the attitudes and behaviors of Black men
toward screening for prostate cancer. The design of the study involves the presentation of
uniform messages advocating the benefits of prostate cancer screening to a group of 120 Black
men 40 years and older who have never been screened for prostate cancer, nor participated in a
prostate cancer education program. Participants are to be recruited from area Black churches,
barber shops, and various job sites. Researchers, health professionals, and peer facilitators will
deliver educational messages once to one group, and three times to a second group. The
comparison of attitudes before exposure to the messages to that after exposure will help
determine the impact of the program on attitudes in the groups. Furthermore, the number of men
screened following exposure to messages will help determine the impact of the program on
behavior change. It will also be possible to determine the relative effectiveness of the agent of the
message and its interaction with the frequency of exposure on attitude and behavior change.
Findings from this investigation will help researchers, health care professionals, and community
leaders determine important variables that need to be considered in the design and delivery of
educational programs for changing the attitudes and behaviors of Black men to screening for
prostate cancer.




Body
The following are the timelines proposed for the Statement of Work:

Month 1-3

The recruitment effort for this project will occupy the first three months of the project.
The PI will contact and solicit support from Black churches, pastors and group leaders in these
churches. Contacts the PI has already established with some area churches will make a positive
contribution toward obtaining support from the Black community.

Effort in the first 3 months would also be geared toward the gathering, and preparation of
educational materials to be used in the project. A final version of questionnaire to be used to
obtain information about attitudes towards screening for prostate cancer among potential
participants will be developed.

Black men 40 years and older will be eligible to participate in this program. The starting
age of 40 is important because individuals who may not have been aware of the risk of prostate
cancer would start thinking about how to combat it through screening once they have been
exposed to the facts. If one obtains a positive attitude and behavior change following
participation at a relatively early age, it is likely the individual may continue on that path and
obtain screening when appropriate.

Month 4-6

Between months 4 and 6, questionnaires would be administered to all participants.
Students from the university will be trained to administer the questionnaires in direct interviews.
The interviews will be performed either in the homes of participants or in churches. While the
preliminary information on attitudes is being obtained, the peer leaders and nurses or other health
professional in the different churches will be identified and trained in how to present the
materials, and manage the educational sessions in the respective churches.

Month 7-18

Between months 7 and 18, there will be discussions of educational materials in the
different churches (see Instrumentation for a description of materials). While the educational
programs are going on, initial data obtained on the attitudes questionnaires will be coded and
analyzed. Preliminary results will be presented and published.

Month 19-23

Between months 19 and 23, a second direct interview questionnaire will be administered.
The focus of the second interview will be to determine whether participation in the educational
activities has had any significant impact on the attitudes of participants towards screening for
prostate cancer. It would also be possible to determine whether as a result of the educational
activities, the participants have followed through and obtained screening from their physicians.
Data from doctors would be of particular interest at this stage.

Month 24-30
Month 24 to 30 will be devoted to coding and analysis of the data, and the publication of

2




findings. Possible problems that one may encounter may be that some individuals may not be
persistent or consistent in their attendance to these educational sessions. There could also be
illness and other emergencies that may cause some individuals in the repeat presentation groups
to drop out. Plans will be in place to deal with these problems (see Procedures for dealing with
attrition relative to the post-test)

Month 31-36

Month 31-36 will be used for an intensive educational program in area churches. The
results of the project will be presented to participants and to congregations that were not included
in the study through seminars and workshops. The data and results from the project will be made
available to other interested researchers through publicity on the World Wide Web.

Status of the Project

Fayetteville State University was formally granted Single Project Assurance approval for
the project in October 2001. Because the approval came near the end of a semester in which the
PI was carrying a full teaching load, the project that requires a 50% release time from teaching
could not be initiated. The project was formally initiated in January 2002. In accordance with the
statement of work outlined in the proposal, letters soliciting participation in the projects have
been sent to pastors, deacons, and church secretaries in all area Black churches. Recruitment of
participants is also being done through radio, TV advertising, mass mailing of letters to
prospective participants, and through contacts with local recreation centers, barber and beauty
shops, and job sites. Thirty eligible participants have so far signed up to participate in the project.

Efforts to identify and train qualified student interviewers for administration of
questionnaire is on-going. Some peer leaders and medical personnel to serve as delivery agents
of information on prostate screening have been identified. Training for these individuals and
administration of questionnaires to participants will begin in April 2002.




Key Research Accomplishments

Recruitment of participants for the project continues.

Key research personnel, i.e., qualified peer leaders, and medical personnel are being
identified.

Student interviewers have been identified and are being prepared for training in
questionnaire administration.




None to report at this time.

Reportable Outcomes




None

Conclusions




References

None



None

Appendices



